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In your book with William 
Egginton, ‘Medialogies’, you 
talk about “inflationary me-
dia”. What is that? And Isn’t 
inflation somehow a “natural” 
function of the media?
When we say that we are living 
in a time of inflationary media, 
what we mean is that the cur-
rent media saturation is erod-
ing the commons at a breath-
taking pace, and with any 
collective sense of truth. While 
clearly digital media technolo-
gies came with the promise of 
increased connectivity, we all 
know now that the practical ef-
fect of their pervasiveness has 
been quite the opposite.
So, today, our media-saturated 
world is plagued by divisive, 
polarizing, fringe discourses, 
and increased feelings of dis-
unity, isolation, depression, 
anxiety, the sort of doom-men-
tality that our media can mone-
tize in a never ending series of 
apocalyptic products as well 
as miracle cures for our aching 
souls: Fundamentalisms of all 
kinds, ethnic, racial, religious, 
nationalistic. That’s kind of 
what we mean.

So, you also talk about the con-
cept of “reality entitlement.” 
What’s that?
Egginton and I talk about this 
notion of reality entitlement, 
and at times we call it “real-
ity on demand”. We think this 
is likely one of the most dan-
gerous promises, or possibly 
products, of our media mar-
ket. The way we’d receive our 
information today tends to 
allow us to curate our world 
in accordance with our own 
beliefs and biases. So our me-
dia feeds can be a sort of com-
bination of diminished reality 
and augmented reality: A di-
minished reality that protects 
us from we don’t want to see, 
like climate change, poverty, 
homelessness, social injustice, 
etc. And an augmented reality 
that reinforces our beliefs by 
providing us with all sorts of 
scapegoats, the scapegoats we 
may need so that we don’t have 
to adjust to those beliefs. So I’m 
thinking here of notions such 
as, you know, the immigrants 
and refugees are stealing our 
jobs and ruining the economy, 
or secularists are destroying 

our true values and debasing 
the nation, or racial minorities 
are taking our hard-earned tax 
dollars living off welfare. So, 
this is this is what we mean by 
this notion. 

Somebody might say that 
there is a connection between 
reality entitlement and the 
entitlement to an opinion. Is 
there a difference between 
these two?
So, somebody said, “You are 
entitled to your own opinion, 
you are not entitled to your 
own facts.” Opinions are things 
we need in the commons. We 
need to negotiate our opinions. 
What creates a more viable 
community is a discussion: 
The open discussion of our 
notions, ideas, beliefs about 
ourselves and the world. The 
problem is when my opinion 
tends to trump other people’s 
opinions in an absolute way, or 
when I choose to surround my-
self with the kinds of walls can 
make it impossible for me to be 
exposed to other ideas, other 
opinions, other types of beliefs, 
and to reinforce my own opin-

ions in such a way as to make 
ourselves believe that we are 
in possession of the truth at all 
times.

To expose yourself to others’ 
ideas, and to be open to nego-
tiating whatever opinion you 
have formed for yourself, it 
has a certain labor to it. It has 
a certain pain to it. And some 
people might say, “I don’t want 
to take that pain. I don’t want 
to get through that pain.” So 
why do we need to endure that 
kind of pain?
So more than a need to endure 
the pain is to understand the 
conditions that have creat-
ed our own sense of fortified 
beliefs. So why do I believe 
certain things and not other 
things? What are the historical, 
cultural conditions of my own 
beliefs? The more I understand 
that, the more open I will be to 
understanding other people’s 
beliefs. And even if I’m not in-
terested in changing my be-
liefs, at least I will know what 
the origins of my beliefs are, so 
that I am aware of the contin-
gency of those beliefs.

That’s interesting. So my next 
question is about your obser-
vation that “Reality itself has 
become a consumer good.” It is 
a frightening one. But is it just 
or primarily a result of the in-
flationary media?
That’s a great question. All right. 
So, let’s take the example of mis-
information or disinformation. 
It is obvious that there are ne-
farious agents out there actively 
generating disinformation as 
a political weapon, or even as a 
weapon of war. However, the rea-
son that false information of all 
kinds spreads four or five times 
faster than factual information 
in certain social media circles, is 
at least in part that this kind of 
disinformation makes the media 
giants more money. So they may 
think of the truth as boring, i.e., 
the truth cannot compete with 
the articulation of scandals, con-
spiracy theories, hate speech, etc. 
In other words, misinformation 
can be a for-profit business in 
certain quarters. The algorithms 
that run social media sites, for ex-
ample, have been designed and 
trained to attract more eyeballs 
and maximize profits using what 
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