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presentation method, increas-
ing the likelihood of achieving 
their sales and market share 
goals. During the artwork pre-
sentation, utilizing the fourth 
component and implementing 
an integrated art marketing 
communication plan, especial-
ly advertising, public relations, 
and sales promotion strategies, 
informs the target market and 
establishes communication 
with customers. 

Artist position
While the categorization of art-
ists and their placement in var-
ious positions has always been 
subject to critique and debate, 
sometimes utilizing certain mod-
els in artistic communities and 
markets, especially in the realms 
of planning, management, and 
art marketing, has proven benefi-
cial and yielded practical results. 
According to one existing trend, 
artists generally go through three 
stages during their professional 
careers and assign themselves 
to one of the three positions in 
the art world. It's noteworthy 
that age shouldn't be a criterion 
in this classification; rather, the 
focus should solely be on artists' 
work experience, achievements, 
and creations. For example, an 
artist might start their career at 
an older age and fall into the first 
category, while another young 
artist, based on their activities 

and works, quickly qualifies for 
the second or third category.
This classification includes the 
following stages:
1. Emerging Artist: During this 
period, known as the emergence 
and recognition phase in art com-
munities and markets, artists start 
to gain visibility among art enthu-
siasts, gallery owners, collectors, 
and especially in the media. Even 
though they haven't attained a 
distinct and exclusive position yet, 
their works start receiving posi-
tive attention. Many art graduates 
fall into this category.
2. Mid-Career Artist: By con-
tinuing their artistic endeavors 
seriously and consistently, par-
ticipating in numerous group 
exhibitions, holding solo exhibi-
tions, establishing their brand, 
and gaining recognition national-
ly and sometimes internationally, 
especially through appropriate 
presence in mass media, news 
outlets, and social networks, 
artists step into the mid-career 
stage. At this point, their works 
find their own market, and most 
stakeholders in the art communi-
ty recognize them in their specific 
position. The works of these art-
ists may even find their way into 
museums, national collections, 
and reputable auctions.
3. Established Artist: Continu-
ing the journey towards artistic 
prominence leads to the rank of 
established artist. At this stage, 

the artist and their personal 
style, as well as their works, are 
fully recognized nationally and 
regionally, and they have gained a 
notable position internationally, 
enabling them to easily penetrate 
markets in various countries. 
The works of these artists have a 
dedicated and suitable market, 
and they are relatively easy to buy 
and sell. Additionally, they may 
occasionally be seen in museums, 
collections, and cultural and art 
institutions. Artists in this group 
attract the attention of reputable 
art market players and are regu-
larly featured in significant auc-
tions. Many of them have also au-
thored publications, and they are 
well-known in the news media, 
especially in cultural and artistic 
sections, as well as on social me-
dia platforms.
Therefore, to achieve an appro-
priate position in the art world, 
as another essential aspect of the 
success triangle, it's necessary for 
artists to first identify their current 
position realistically. After stabiliz-
ing their current position, through 
proper planning, they should strive 
for sustainable growth and devel-
opment in their capabilities in this 
position, gradually ascending to 
higher positions.

Artist's personal brand
A personal brand can be seen as 
an identity unique to each artist. 
In today's competitive art world 

across all dimensions (market, 
artistic communities, etc.), hav-
ing a personal brand and actively 
working to develop and enhance 
it is essential for artists.
An artist's personal brand is es-
sentially the result of how others 
perceive them and what is said 
about them in their absence. It 
can be considered the quality of 
their reputation, which enables 
them to ascend in society, the 
market, and ultimately in the art 
world or gradually decline.
The primary outcome of having a 
reputable and recognized personal 
brand in today's art world is differ-
entiation and visibility among the 
large number of competitors in the 
market, ensuring they are always 
remembered. Moreover, it signifi-
cantly contributes to growth and 
progress in other aspects of their 
work and life, as well as aiding in 
development and growth in two 
other aspects of success.
There are various ways to create 
and develop artists' personal 
brands, with self-awareness be-
ing the common first step. Next, 
artists must precisely determine 
how they want to be remembered 
and what qualities they want to be 
associated with. Overall, investing 
and dedicating sufficient time and 
energy to creating and developing 
a personal brand are important 
factors for artists' success in both 
their artistic and personal lives.
All in all, a personal brand is a 

collection of skills and experi-
ences that shape the artist into 
who they are today, making them 
unique.
Developing a personal brand can 
confer a competitive advantage. 
Having a recognized and repu-
table personal brand means that 
when people in society consider 
an artist with similar characteris-
tics and works, they immediately 
recall them. 
This also creates new opportu-
nities for artists. Among specific 
artworks in demand, those cre-
ated by artists with a strong and 
recognized personal brand have 
a higher chance of selling quickly 
and at higher prices.
Personal branding in art is de-
fined as the process of establish-
ing a recognizable and unique 
identity for an active individual 
in the art world, including creat-
ing a sustainable and definable 
image with specific messages. 
Achieving this requires the in-
dividual's strong and planned 
presence in both the real and vir-
tual worlds.
There are also many psycholog-
ical reasons for building a per-
sonal brand, with one of the most 
important being building trust. 
When the general public recog-
nizes an artist's personal brand 
and can gather sufficient infor-
mation and understanding about 
many of their professional, ethi-
cal, personality, social, etc., traits, 
it's natural for them to develop 
closer relationships and greater 
trust in them.
By understanding an artist's per-
sonal brand, society knows what 
category of artistic events to ex-
pect their presence in and what 
level of works they will offer to 
the art market. Additionally, by 
understanding artists' personal 
brands, one can discover the ar-
eas they excel in and the credible 
statements they make.
In general, if a professional artist 
seeks to increase audience confi-
dence, attract opportunities, dif-
ferentiate themselves, be noticed 
in today's art market, and over-
all achieve success and growth, 
scientifically planned personal 
branding is one of the ways to 
achieve this. Therefore, we have 
chosen it as one of the heads of the 
success triangle in the art world.
In the digital age, personal brand-
ing has gained double impor-
tance and urgency, and how art-
ists present themselves in digital 
spaces is significantly important. 
With just a few simple clicks on 
the web and social media plat-
forms, complete information 
about them, their works, and 
their professional approaches 
can be accessed.
Personal branding can help con-
trol online discourse about art-

ists and their content, presenting 
them in the best possible way. In 
this regard, having well-managed 
social media pages and a profes-
sional website are two very use-
ful methods to achieve this goal. 
It's worth mentioning that art-
ists' online presence should not 
only introduce them to the target 
community but also create add-
ed value and increase audience 
knowledge.
The first step in artists' personal 
branding in the digital world is or-
ganizing and managing their cur-
rent social media pages. The fame 
and how artists are presented in 
the virtual world largely depend 
on what they publish in these 
spaces. Therefore, they should 
refrain from sharing content and 
images that may negatively im-
pact the audience's perception of 
them and tarnish their personal 
brand. Instead, they should al-
ways focus on sharing positive 
content like achievements, im-
ages of artworks, artistic events, 
and similar content.
Artists should have an effective 
communication strategy for dis-
seminating any information in 
both the real and virtual worlds. 
Content published in the media, 
both online and offline, should 
contain useful and engaging infor-
mation for the audience in a way 
that not only attracts them but 
also encourages them to constant-
ly follow news related to the artist.
In fact, the target audience should 
feel the value every time they visit 
an artist's news sources and con-
sume news and information. The 
attractiveness of content related 
to the artist should be such that the 
audience expresses their desire and 
popularity through various means 
such as subscribing to newsletters, 
joining websites, following social 
media pages, and so on.
In addition, having a visual iden-
tity is also essential in personal 
branding. Visual identity goes be-
yond a logo and is a written guide-
line that expresses how an artist's 
visual communications with 
the audience and target market 
should be comprehensive, com-
plete, and consistent.
In a nutshell, regarding this head 
of the success triangle, it can be 
said that an artist without a rec-
ognized, strong, and reputable 
personal brand cannot reach 
the top steps of success in the art 
world. However, this does not 
mean that we should neglect the 
other two heads of the triangle by 
excessively focusing on personal 
branding. In fact, with a suitable 
and balanced strategy, we can 
sufficiently pay attention to the 
growth and development of all 
aspects and all three heads of the 
triangle and ascend the steps of 
success.
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The real 
measure 
of success 
in the art 
world, like other human 
activities, involve 
both qualitative 
and quantitative 
aspects in achieving 
predetermined 
goals. In the Triangle 
of Success model, 
achieving balanced 
and cohesive goals 
in all three aspects 
collectively defines the 
artist's success.


