Jr

Deep Dive Iran Daily = Monday, June 08, 2026

Turquoise Exports Trail Historical Legacy
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Persian turquoise yet to secure its genuine
share of global market: Businessman

Unofficial exports double official exports

Turquoise, that azure and ancient gemstone, has for centuries
upheld the name of Iran — and its city of Neyshabur (Nishapur), in
particular — within the global markets of precious stones. A stone
not only renowned for its unique beauty and quality but also con-
stituting a portion of Iran’s historical and cultural identity. From
archaeological artifacts dating back several millennia to contem-
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INTERVIEW

IRAN DAILY: Please first eluci-
date the situation of Persian
turquoise, Iran’s standing in
this precious stone globally,
and the status of its production
in the country.

MEDALYAN: Turquoise is the
first jewel and gemstone pro-
cessed in Iran, and its processing
possesses a history of approxi-
mately 5,700 years. It can be des-
ignated as the first national jew-
el. Of course, we possess another
national jewel as well, named de-
mantoid garnet, which has been
extracted in Iran for several years
now, which constitutes one of the
rarest and finest garnet varieties
in the world, extracted from a
specific place in Kerman, and,
idiomatically speaking, it is top-
grade in terms of global pricing.
Nevertheless, unfortunately, a
cohesive and organized perspec-
tive toward jewels and precious
stones does not exist in our coun-
try, and we do not derive appro-
priate economic benefit from
this sector. Regarding turquoise,
[ shall state that this stone, due
to its considerable antiquity, has
secured its position internation-
ally, and the entire world displays
favor toward Persian turquoise;
it is thoroughly recognized in
the global market, and, in terms
of mineral type and stone dura-
bility, it ranks among the finest
turquoises worldwide.

What is our volume of produc-
tion, and in which regions of
Iran is it produced?

The majority of the product ex-
tracted from turquoise mines, af-
ter extraction, is processed and
supplied. The greatest produc-
tion of turquoise in Iran belongs
to the northeastern province of
Khorasan Razavi and the cities of
Mashhad and Neyshabur, which
also possess the highest share in
the domain of turquoise process-
ing and carving.

The city of Neyshabur has histor-
ically been our largest producer
of turquoise. For several years
now, the city of Babak in the
southern province of Kerman,
owing to the Babak turquoise
mine, has also ranked among the
major producers of turquoise in
the country. The cities of Mash-
had and Neyshabur annually sup-
ply at least 1.5 to 2 metric tons
of carved turquoise. In total, the

production of carved turquoise
in the country exceeds 2 metric
tons per year. Approximately
75% of the turquoise market
currently belongs to Mashhad
and Neyshabur.

For which purposes are tur-
quoise employed, and to which
locations is it exported?
Naturally, the utilization of tur-
quoise as a ring stone possesses
the greatest application and mar-
ket share; additionally, it serves
as a pendant for necklaces and
also features in various handi-
crafts.

After three to four years, through
collaboration with the Parlia-
mentary Commission of the Ar-
ticle 90 of the Constitution, we
succeeded in persuading the
Central Bank to delegate author-
ity from the Ministry of Industry,
Mine, and Trade and the Central
Bank for turquoise pricing to oc-
cur within Mashhad itself.
Official turquoise exports cur-
rently flow predominantly to
Indonesia. Turkey constitutes
another one of our major export
markets for turquoise, and this
Iranian product is exported from
Turkey, as the gateway to Europe,
to other European countries. The
Persian Gulf states and the Unit-
ed States itself — which ranks
among the largest turquoise pro-
ducers globally — also receive
Persian turquoise. Likewise, Chi-
na processes a portion of our raw
turquoise and exports it. Thus,

Various pendants and rings made from
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Turkey and European countries,
along with the countries of East
and Southeast Asia, are major
consumers of Persian turquoise.

What is the reason for this de-
gree of popularity and demand
for turquoise in Indonesia?

In the years prior to and at the
beginning of the Revolution, our
turquoise was sent to Saudi Ara-
bia, and that country was consid-
ered one of our major markets.
Indonesians, when they came for
pilgrimage to Saudi Arabia, pur-
chased this stone there, and our
merchants realized that Indonesia
could be a highly promising target
market. In Indonesia, turquoise
is regarded as a stone of victory,
triumph, and luck; they carry it
with themselves, and thus it has
become established within their
culture. We dispatch these stones
as commodity shipments, some-
times in consignments of 100 to
250 kilograms, to this country.

Is turquoise unofficially ex-
ported as well?

The market for stones and jewels
globally operates through pas-
sengers and does not proceed
via formal exports because the
volume of turquoise and other

porary ornaments, traces of Persian turquoise always appears throughout the history and art of this

land.

Whereas the global gemstone market experiences a financial turnover of several trillion dollars, many
experts contend that Iran’s capacities in the domain of turquoise and other precious stones have not
yet been fully exploited. On the other hand, despite the fact that Neyshabur turquoise continues to be
recognized as one of the highest-quality and most renowned turquoises worldwide, Iran’s share of the
global market for this product does not correspond to its historical standing and quality.

Furthermore, the expansion of export markets in the countries of Southeast Asia, Turkey, Iraq, and the
Persian Gulf states has placed novel opportunities before the players of this industry. Among these,
matters such as official and unofficial exports, the development of ancillary industries like ring-mak-
ing and handcrafted jewelry, the counteraction against counterfeit pieces, and also the amendment of
export regulations constitute the most significant challenges and demands of the players in this field.
To examine the position of Persian turquoise in global markets, the state of production and exporta-
tion, international competitors, foreign exchange earning capacities, and the obstacles hindering the
development of this industry, Iran Daily has engaged in an exclusive dialogue with Majid Medalyan,
the head of the Union of Turquoise and Gemstones of Khorasan Razavi Province, the full text of which

you shall read below:

jewels is not sufficiently large to
necessitate a container or similar
means. An entire 250-kilogram
consignment of turquoise occu-
pies a space equivalent to that of
a single seat on an aircraft; there-
fore, it can easily be exported in
various unofficial manners.

Our unofficial exports flow most-
ly to the Persian Gulf states and
Turkey; consequently, our official
exports amount to 500 to 700 ki-
lograms annually, while unofficial
exports can reach double this
figure, destined for Turkey, Iraq,
and the Persian Gulf states.

What is the profitability capac-
ity of the turquoise industry,
and which countries possess
the largest share of this mar-
ket?

Currently, a single gram of an ex-
port consignment of turquoise is
valued at a minimum of 40,000-
50,000 Iranian tomans ($0.2-$0.28),
but we also possess turquoises
priced at 40 to 50 million tomans
($228-$285) per gram. Thus, gem-
stones such as turquoise present
a highly lucrative market in terms
of foreign currency generation.
The turnover — or financial cir-
culation — of gemstones globally
exceeds $2,000 billion annually,
of which we hold a very insignifi-
cant share. At present, the United
States possesses a very substan-
tial production and share of the
global turquoise market because
it operates more than 30 large
turquoise mines, most of which
are located in the state of Arizo-
na.

Nevertheless, the finest tur-
quoise in the world belongs to
Iran; Persian turquoise is excep-
tionally dense, whereas their tur-
quoises are friable. On the other
hand, our turquoises are very
amenable to carving, and their
processing and carving are also
of superior quality.

Our most significant competitor
in the global market, in terms
of stone quality and production,
is the country of Egypt, whose
product is the turquoise of the
Sinai Desert. Likewise, China’s
Tibetan turquoise represents an-
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quality, compareto
Persianturquoise.

other competitor, and the United
States itself is also among our
major rivals in the market; how-
ever, that country’s turquoise is
largely commercial and does not
attain the quality of Iran’s tur-
quoises.

In the global market, the major
market share is not held by Iran,
but in Indonesia, the market is al-
most entirely controlled by Iran,
because they possess a particular
fervor and affection for Persian
turquoise. Commercially speak-
ing, however, American turquoise
is a recognized turquoise world-
wide. Yet none of them, in terms
of material and carving quality,
compare to Persian turquoise.

Currently, a certain category of
turquoise exists in the market
under the designation “Chi-
nese turquoise,” which is re-
puted to be fake and counter-
feit. Could you provide some
explanation?

This issue of authenticity versus
counterfeit exists across all jew-
els. When a market develops for
a gemstone such as turquoise, it
is certainly profitable, and Chi-
na seeks to produce a similar or
synthetic version and supply it to
the market. This is entirely nat-
ural. This phenomenon has also
occurred with diamonds and cer-
tain other jewels; their synthetic
versions have been manufac-
tured in such a manner that only



