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Brands Must Evolve to Survive Online

In the contemporary economic 
system, brands and trademarks 
have become some of the most 
valuable intangible assets of 
companies and economic actors. 
Extensive developments in in-
ternational trade, the growth of 
communication technologies, the 
expansion of e-commerce, and 
increasing competition among 
companies have demonstrated 
that the value of a business is 
no longer measured solely by 
its production capacity, physical 
assets, or financial resources. 
Instead, commercial reputation, 
brand recognition, consumer 
trust, and the position of a trade-
mark in the market have become 
essential elements of economic 
power. In such circumstances, 
trademark registration and the 
establishment of effective legal 
protection for trademarks are 
not merely administrative pro-
cedures, but rather strategic le-
gal and economic measures de-
signed to ensure the sustainable 
presence of companies in domes-
tic and international markets.
International trade law has in-
creasingly focused on the pro-
tection of intellectual property 
rights, particularly trademarks, 
because brands play a crucial 
role in facilitating trade, pro-
moting fair competition, reduc-
ing consumer search costs, and 
strengthening confidence in 
economic relations. When con-
sumers purchase a product asso-
ciated with a specific trademark, 
they are essentially relying on 
the reputation and quality that 
the brand has developed over 
time. Therefore, any unautho-
rized use, imitation, or infringe-
ment of a trademark may not 
only cause economic losses to 
the trademark owner but also 
undermine market competition 
and consumer protection.
A trademark, from a legal per-
spective, is a sign that distin-
guishes the goods or services 
of one individual or legal enti-
ty from those of others. Such a 
sign may include a name, word, 
image, logo, symbol, specific 
combination of colors, product 
design, or other distinctive ele-
ments. The primary purpose of 
trademark protection is to pre-
vent consumer confusion and 
guarantee the exclusive right 
of the legitimate owner to use 

the trademark. In other words, 
trademark registration enables 
the owner to benefit from the 
economic value and reputation 
created by the brand and to ob-
tain legal protection against in-
dividuals or entities seeking to 
exploit that reputation.
In the field of international trade, 
the importance of trademark reg-
istration becomes more evident 
due to the cross-border nature 
of modern economic activities. 
A company may manufacture 
products in one country while 
targeting consumers in multiple 
international markets. In such 
circumstances, domestic trade-
mark registration alone cannot 
provide sufficient protection be-
cause intellectual property rights 
are generally based on the prin-
ciple of territoriality. According 
to this principle, legal protection 
for a trademark is limited to the 
territory of the country where the 
trademark has been registered. 
Therefore, companies seeking to 
export products, establish foreign 
branches, or enter international 
markets must develop appropri-
ate legal strategies for registering 
and protecting their trademarks 
in relevant jurisdictions.
The principle of territoriality is 
one of the most significant con-
cepts in international trademark 
law. Unlike certain areas of law 
that have relatively universal 
rules, intellectual property pro-
tection remains largely depen-
dent on national legal systems. 
Each country has specific reg-
ulations concerning trademark 
registration requirements, du-
ration of protection, grounds for 
refusal, opposition procedures, 
and remedies for infringement. 
These differences require inter-
national companies to carefully 
examine the legal status of their 

trademarks before entering new 
foreign markets.
One of the most important inter-
national mechanisms for trade-
mark protection is the Madrid 
System for the International 
Registration of Marks, which op-
erates under the supervision of 
the World Intellectual Property 
Organization. This system al-
lows trademark owners to seek 
protection for their trademarks 
in multiple member countries 
through a single application pro-
cedure. The significance of this 
mechanism lies in simplifying 
the international registration 
process, reducing costs, and 
creating greater coordination 
among different legal systems. 
For companies seeking to expand 
their export activities, utilizing 
such international mechanisms 
can play a vital role in protecting 
intellectual property rights and 
reducing commercial risks.
In addition to the Madrid System, 
the Agreement on Trade-Related 
Aspects of Intellectual Property 
Rights (TRIPS Agreement), estab-
lished within the framework of 
the World Trade Organization, is 
one of the most important inter-
national instruments concern-
ing trademark protection. This 
agreement establishes minimum 
standards for intellectual proper-
ty protection and requires mem-
ber states to provide effective 
legal protection for trademarks. 
Under this framework, countries 
are required to ensure the possi-
bility of trademark registration, 
transfer, licensing, and enforce-
ment of trademark rights. Such 
obligations contribute signifi-
cantly to creating legal certainty 
for participants in international 
trade.
One of the most important ef-
fects of international trademark 

registration is increasing the 
economic value and competitive 
strength of companies in global 
markets. A registered trademark 
can be considered a transferable 
asset and may become the sub-
ject of commercial agreements, 
licensing contracts, franchise 
arrangements, and economic 
valuation. Many leading global 
companies derive a significant 
portion of their value from their 
trademarks. This demonstrates 
that intellectual property is no 
longer merely a legal concept but 
has become a fundamental com-
ponent of the knowledge-based 
economy and global commerce.
Despite the development of in-
ternational trademark protec-
tion systems, several challenges 
continue to exist in the process of 
registering and protecting trade-
marks globally. One major chal-
lenge is the practice of bad-faith 
trademark registration. In some 
cases, individuals or entities with 
no genuine connection to a brand 
register it in a particular country 
in order to later demand finan-
cial compensation from the orig-
inal owner or prevent the brand 
from entering that market. This 
issue is particularly important 
for companies seeking interna-
tional expansion and highlights 
the necessity of early and stra-
tegic trademark registration in 
target markets.
Another significant challenge is 
trademark counterfeiting and 
infringement. The growth of 
e-commerce and online mar-
ketplaces has created extensive 
opportunities for brand promo-
tion but has also increased the 
possibility of unauthorized use 
of trademarks and the distribu-
tion of counterfeit goods. Fake 
products not only cause financial 
losses to trademark owners but 
may also damage the reputation 
and credibility of legitimate com-
panies. Therefore, governments 
and international organizations 
have attempted to strengthen 
intellectual property laws, im-
prove judicial cooperation, and 
establish effective monitoring 
mechanisms to combat trade-
mark infringement.
For Iran, trademark registration 
in international trade has stra-
tegic importance. The Iranian 
economy possesses significant 
potential in areas such as food 
industries, agricultural products, 
handicrafts, carpets, pharmaceu-
ticals, knowledge-based prod-
ucts, technology, and specialized 
services. Many of these products 
have the potential to become 
recognized global brands. How-

ever, fully utilizing this potential 
requires serious attention to 
intellectual property rights and 
international trademark registra-
tion. Failure to properly register 
Iranian brands in foreign mar-
kets may allow others to exploit 
the reputation of Iranian prod-
ucts or even obtain ownership 
of related trademarks in certain 
jurisdictions.
Under Iran’s specific econom-
ic conditions, including trade 
restrictions and international 
sanctions, effective legal manage-
ment of trademarks has become 
even more important. Iranian 
companies seeking successful 
participation in global markets 
must focus not only on product 
quality but also on legal protec-
tion of their brands. Selecting 
appropriate countries for regis-
tration, examining intellectual 
property laws in target markets, 
drafting agreements related to 
technology transfer or represen-
tation, and establishing effective 
dispute resolution mechanisms 
are among the measures that can 
protect the economic interests of 
Iranian businesses.
The role of international trade 
and intellectual property lawyers 
is highly significant in this field. 
International trademark regis-
tration is not merely an adminis-
trative process; rather, it requires 
careful legal analysis of target 
markets, assessment of poten-
tial risks, preparation of relevant 
agreements, and knowledge of 
different intellectual property 
systems. A specialized legal ad-
visor can help companies avoid 
costly mistakes and develop ef-
fective strategies for expanding 
and protecting their brands in 
international markets.
Furthermore, supporting Iranian 
brands should be considered an 
essential component of national 
foreign trade development pol-
icies. Countries that have suc-
cessfully created powerful global 
brands have generally paid special 
attention not only to production 
development but also to intel-
lectual property protection and 
international trademark registra-
tion. Strong brands can increase 
export value, create employment 
opportunities, attract investment, 
and improve a country’s econom-
ic position in global markets. 
Therefore, promoting trademark 
registration and supporting Irani-
an companies in accessing inter-
national intellectual property sys-
tems can significantly contribute 
to economic development.
Ultimately, trademark registra-
tion in international trade law 
should be regarded as one of the 
most important instruments for 
protecting modern economic as-
sets and strengthening the com-
petitive position of companies in 
global markets. In today’s world, 
a brand is not merely a name or 
commercial symbol; it represents 
reputation, trust, and economic 
value. Effective legal protection 
of trademarks enables compa-
nies to enter international mar-
kets with greater confidence and 
safeguard their investments in 
brand development.
Accordingly, the development of 
legal mechanisms for trademark 
registration and protection, 
greater harmonization of do-
mestic laws with international 
standards, increasing awareness 
among economic actors, and uti-
lizing the expertise of interna-
tional trade lawyers are essential 
requirements for strengthening 
participation in the global econ-
omy. For Iran, serious attention 
to the international registration 
and protection of national brands 
can serve as an important step 
toward increasing exports, pro-
tecting economic interests, and 
improving the country’s position 
in international trade.
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When consumers 
purchase a product 
associated with a 
specific trademark, 
they are essentially 
relying on the 
reputation and 
quality that the 
brand has developed 
over time. Therefore, 
any unauthorized 
use, imitation, or 
infringement of a 
trademark may not 
only cause economic 
losses to the 
trademark owner 
but also undermine 
market competition 
and consumer 
protection. Unlike 
certain areas of law 
that have relatively 
universal rules, 
intellectual property 
protection remains 
largely dependent 
on national legal 
systems. Despite 
the development 
of international 
trademark 
protection systems, 
several challenges 
continue to exist 
in the process 
of registering 
and protecting 
trademarks globally.
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Director General of the World 
Intellectual Property Organization 
(WIPO) Daren Tang (4th-R) visits the 
Premier League headquarters in 
London, the UK, on May 5, 2026, to 
meet with the legal enforcement 
team of the world-renowned football 
league.
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